
Web: www.collective.com | Email: Chris Rouse, Director of Research & Audience Insights Rouse@collective.com | Phone: 646-442-7838 

CLOSEDLOOP ADVANTAGES:. 

¥  Large Sample: Targeting on tens 
of  millions of households means 
statistical accuracy and broader 
campaign types (new product 
launches, etc). 

¥  SKU-Level Data Ð Data captured 
at check-out. No missed categories. 

¥  Lower Entry Point - $100,000 and 
20M impressions. Twelve week 
campaign minimum. National CPG 
campaigns only. 

¥  Multi-Dimensional 
Measurement Ð Get audience 
segments in addition to standard 
campaign efficiency metrics. 

Determine the “real world” sales impact of your online 
display advertising campaigns. 
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